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Art to be published from the Tokyo University of the Arts for the
Graphica Creativa 2019 at the Jyvaskula Art Museum
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Within the scientific community it is understood that one must have her/his work
published to be recognised, and to be considered relevant.

Within the world of fine art, the need to publish would seem obvious but contrary to
this, publications seem to be going unnoticed.

While nobody denies the fact that successful art first has to succeed in the
competition for attention to become relevant within the discourse, the more obvious
source of this attention, publications, are typically overlooked.

While we perceive art history as the record of development within art, culture and
society, which is illustrated by the fine examples of visual art we see today, perhaps
we must accept that there is a more appropriate reading of this notion. Art history
might not be the history of Art but rather, the history of Published Art. Art that has not
been published has perished from the collective memory.

Printmaking as a medium has long served us as a means to publish and to be
recognised. To spread ideas, to enter into the social discourse and political arena. To
influence and to move. Aby Warburg thought of art history as the history of images at
a time when the reproduction and publication of images was far from being sufficient
in quantity and quality.

Today we see the influencer courted by businesses because they publish their ideas
and reach a larger audience on their own, which is a vivid example of the impact
publications have on society.

While publications, targeted mass communication and other social networks get
more and more obscure and complicated, printmaking has become the petridish for
analysis, critique and innovation of the age of communication, which started when the
first print was pulled.

The long history of printmaking in Asia builds a strong foundation for the work that is
currently in creation at the Printmaking Laboratory of the Tokyo University of the Arts,
located in a city spearheading all new forms of digital communication. Tokyo, the
archetype of a post modern city is now a place to redefine printmaking within a post
digital age where the competition for attention in order to place images in our heads is
breathtaking, artists are again called upon to imagine new ways to create and publish
images.



This theme was also a point of discussion within our department in 2018, when we
invited writer and theorist Wolfgang Ullrich to give a series of lectures and to engage
in a conversation that questioned the Western concept of art and its dissolution in a
changing social, cultural and economic environment. Globalisation and digitalisation
in combination with learning about machines, and shifting economic realities, have
all created new paradigms for the way in which artists act and interact. In addition,
artists are defining their role within this development in reference to how different
social and educational elites identify with art as well as through the way in which
visual culture is being shaped in the future.
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Publish or Perish! at the Graphica Creativa 2019

Jukka Partanen invited us to participate in the Finnish Graphic Triennial 2019. The
exhibition in the Art Museum Jyvaskuld brought together the works of faculty and
students from universities from four different countries. Together with the colleagues
from the University of the Arts in Helsinki, the Oslo National Academy of Fine Arts and
the University of Alberta, the Tokyo University of the Arts had a chance to discuss the
current state of graphic art and print as medium for contemporary artictic expression
and look for hints of future developments.

While print marks the start of media art, current media art practices are often
detached from the impressive frame of reverence that is available, at a time when
the social media revolution has blurred the boundary between fact and fiction, artists
are called upon to reclaim the medium and provide the fiction as a chance to expand
reality and to enrich our lives. Like in times before the Thirty Years' War in Europe
the crises, triggered by a media revolution, is one of the society, politics, power and
economy.

Artists are called upon to accept the challenge, question their medium and to provide
images that will allow us to see the picture and to understand more of the world we
are living in.

This booklet documents the work of the participants of the Graphica Creativa 2019.

RIshic /i@ >cbDDTTAH (Graphica Creativa 2019 HE )

201 9%, EREMAZREAREF LV 7 AF¥ 2 FEMBEERTH DIV N - JULIRVERED TV FUR
DEBHHINZAF 25 TTONLTZ T4 v I NI IV F—LICBFINE U .

AV 7 AF 2 TEMETITONLABERIG. 4 PEOREDSHEERVEZEDERN—RICRTZHDEHDF
Ufeo

HREMAZG. ANVYYFEMRE, AROELIZEMTHTI— FILN—FKFEHIC, BREMOEEE L
TOUZ74vI7—hEMR/RBORRICOVWTOERICSINL, SEOBRERKBEERT IBRREBDF
Ufco

R/ FREI X T« 77— N DIREDHEZZ—HT. TOBERFISHOEMICRVWTIETINESINWTEISNT
LESEEDRBDET Ao

V=YV ILAT A FOHUWRICE > TEREEBOEANERICH S, P—T« ANEICREAT « 7ZHWD
RU. EEEANAUCEROIGROTREMEZIRRTZ2I vy Y a vAFEshTnEd,

AT 4 7 OHENBFEOFEET & FMNCH T Z=HERFIRT > LERITIE EREERDOERICK DX T 1
TOEHFERTENDEIINHDET, TheBEN. BUAKN. H2REANEE > T RALBEE S5
Lice®E25TLE S,

SHOZ =7« ANEOKRERFER. TNTNORREFDED AZRE N, A XA—IZEHEITEICL>TAR
SHOMRD L DRNERANEHIEY 3 Ve R#T2ETY,

ZD Ty L ki Graphica Creativa 2019 ([CHEE U 7z "Publish or Perish | RISz /Bah > Tc b DDIT A

DEMEDEREBNT2HDTI,



